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The role of Entrepreneurial Quality in Enhancing

Strategic Reputation
An Explorative Study for the Managerial Leadership Opinions of a Sample of
Faculties at Duhok University
Assist. Lect. Hinar Ibrahem Amin
College of Management and Economics - Duhok University
Abstract:

The research tried to discover the potential role of Entrepreneurial Quality
components in enhancing the strategic reputation of a sample of faculties at Duhok
University .

The study submit a theoretical frame of entrepreneurial quality and strategic
reputation. A supposed sample, had been set to discover the nature of the relations and
effect of entrepreneurial quality components as independent variables and strategic
reputation as dependent variable. The supposed model consists of a set of hypotheses
that have tested according to opinions of 67 leaders working at a number of faculties
at Duhok University. using a set of statistical tools to answer the following questions:

Is there any relationship between the components of Entrepreneurial Quality and
strategic reputation in the under-study faculties, and what is the nature of this
relation?



Do entrepreneurial quality components have an effect on strategic reputation of
faculties under study?

The study had reached to a group of conclusions, the most important are:
- The results of analyze shows positive relation between the components
Entrepreneurial Quality and strategic reputation in the under—study faculties.
- The result of regression show the relations effect of components of Entrepreneurial
Quality and strategic reputation .
The research reached to a set of recommendations , among them is the importance of
embedding the philosophy of entrepreneurial quality in the culture of the studied
faculties .



