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Changing Market™
Anthropological study of the market of mosul

The culture of the community paint of social life in it.
The characteristics of change, that is, they do not remain static
or temporally spatially, both in part to physical or mental. We
see that the performance of different formats in the social
structure of society, which seeks to achieve the objectives of
individuals and satisfy their needs. And tarry in the
performance of any one of these formats will affect the
activity of the other. And the market could be considered an
economic unit within the economic pattern in the social
structure, and therefore any change affecting it will affect
other units in the city. The objective of this research to
identify the most important parts of the Changing Market,
highlighting the most important implications and
consequences. And arrive at the results at the most important,
that the city of mosul. Including a variety of markets,
although its market witnessing change in both its construction
or function.
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guantitative changes

12 qualitative changes
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Shichen Fan , sociological contemplation on the ()
preparation and implementation of urban planning in china , 2011.
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