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Abstract:

The research aims to diagnose the level and nature of the influence relationship
between strategic awareness in its dimensions (customer service awareness, sales
awareness, product awareness, competitive awareness, administrative awareness) and
competitiveness with its dimensions (profitability, productivity, cost, market share,
customer satisfaction) in the Asia Cell Mobile Communications Company in Iraq

The research problem started from the main question (How aware are the leaders in Asia
Cell for cellular communications of the role of strategic awareness in enhancing its

competitiveness?), which was expressed in the main and subsidiary hypotheses. The final
sample of (117) samples from the staff of Asia cell represented by (branch managers,

G dlee Yl Glalaie Apdlin 8 oadilinl) cesll 50) dasusall (srenall ane SLE JU) AUl jiivale Al (o Jie i - !
S(Aaslall VLD o Lo 4555 4 s

268


mailto:arrak_2000@uoanbar.edu.iq
mailto:Anf20n1015@uoanbar.edu.iq
https://doi.org/10.34009/aujeas.2022.180072

ol 5 Apala®@Y) o glall Hlid e .

|

4 222l 14 aladl

department managers and sales center managers), and the research community in the
company reached (160) samples, using a comprehensive inventory method, as (160)
questionnaires were distributed, of which (117) questionnaires were returned. Valid for
statistical analysis, with a recovery rate of approximately (73%) of the number of
distributed questionnaires

The research reached a set of conclusions, most of which coincided with the research
hypotheses, including (the clarity of interest by the surveyed company in strategic
awareness and its dimensions and competitiveness and its dimensions), as the research
resulted in the presence of influence relationships for strategic awareness in enhancing
competitiveness in the surveyed company.
Keywords: strategic awareness, competitiveness of business organizations, Asia Cell
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